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Is advertising dead or alive? Quite simply the 20th century concept of advertising isdead and it will have to
reinvent itself in order to survive. Thistransformation is going on as we speak. Brands that invest in
advertising during an economic recession prove to overcome them quicker astimes of crisisare typically
moments when consumers mental pecking order is being shaken up. When brand market shares are shifting
advertising can be a determining factor for the future of brands. In Advertising: dead or alive, Fons Van
Dyck offers strategic answers to questions marketers and managers have about the effectiveness of
advertising in the digital age. He discusses the basics of how advertising works in marketing and
communications planning today. What is the core target group of advertising? Which strategy works best?
Does social media mean the end of advertising? Why is the integration of marketing and communication
becoming increasingly important? Are consumers better at advertising? He addresses current advertising
practice. What works best: a USP (unique selling proposition) or ESP (emotional selling proposition)? Isthe
future of advertising global or local? Is'green’ really a sales argument, and if it is, for what type of customer?
What is the power of 'retro’ in advertising? He explores what academic evidence is available today that
demonstrates the added value of marketing and advertising for companies and organisations, even in times of
economic recession and concludes by focusing on some of the most important topics of criticism brands and
advertising in particular are facing and on how brands are responding. Backed by case studies of Effie
Winning brands this book gives the reader concise and accessible insights into the modern form of
advertising.
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From reader reviews:
Holly Taylor:

What do you consider book? It is just for students because they're still students or it for al peoplein the
world, what best subject for that? Just simply you can be answered for that concern above. Every person has
several personality and hobby for each other. Don't to be obligated someone or something that they don't
would like do that. Y ou must know how great and also important the book Advertising Transformed: The
New Rulesfor the Digital Age. All type of book isit possible to see on many sources. Y ou can look for the
internet methods or other social media.

Archie Beard:

What do you concerning book? It is not important along? Or just adding material when you need something
to explain what you problem? How about your free time? Or are you busy man or woman? If you don't have
spare time to do others business, it is give you a sense of feeling bored faster. And you have extratime?
What did you do? All people has many questions above. They must answer that question simply because just
their can do which. It said that about book. Book isfamiliar in each person. Yes, it is correct. Because start
from on pre-school until university need this specific Advertising Transformed: The New Rules for the
Digital Ageto read.

Harold Hutchison:

Spent afree a chance to be fun activity to accomplish! A lot of people spent their down time with their
family, or their particular friends. Usually they accomplishing activity like watching television, likely to
beach, or picnic in the park. They actually doing same task every week. Do you feel it? Would you like to
something different to fill your free time/ holiday? Can be reading a book is usually option to fill your free
time/ holiday. Thefirst thing you will ask may be what kinds of reserve that you should read. If you want to
attempt look for book, may be the guide untitled Advertising Transformed: The New Rules for the Digital
Age can be very good book to read. May be it might be best activity to you.

Jason Cook:

In this period of time globalization it isimportant to someone to obtain information. The information will
make someone to understand the condition of the world. The condition of the world makes the information
better to share. You can find alot of referrals to get information example: internet, newspapers, book, and
soon. You will see that now, alot of publisher that will print many kinds of book. The actual book that
recommended for you is Advertising Transformed: The New Rules for the Digital Age this e-book consist a
lot of the information with the condition of thisworld now. This particular book was represented just how
can the world has grown up. The vocabulary styles that writer require to explain it is easy to understand.
Often the writer made some analysis when he makes this book. Honestly, that is why this book acceptable all
of you.
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